
Building Gravity COMMUNITY MARKETING MODEL

Company  Website  
Is it a resource?
•	 Blogs
•	 Interaction,
•	 Whitepapers
•	 Meaningful 
	 Interaction?  

Email Marketing  
Separate database, enewsletters,
sales campaigns  

Traditional Marketing  
Print newsletters, sales campaigns,  
letters, direct mail, sponsorships

Marketing Database

CRM

Outside / Inside Sales Force

Prospects Customers
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Suspects

External Communities  
Which ones fit?  Where do your likely prospects  
and  referral sources congregate/ interact?  
How can your brand integrate?

Company Community  
Whole sphere: clients, prospects,  
referral sources, partners  

Internal QC  
Customer satisfaction, quality, cost  
reduction productivity.  

Networking Phone CallsEmail Meetings

Associations

Targeted Media

Business Pubs

Portals

SuspectsTrade Pubs

Websites

Newsletters

Social Media

LinkedIn

Twitter

Facebook

Others

Order Entry

Production

Accounting

Pipeline


